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We are bombarded by information constantly, some of which we seek 
and some of which we seek to avoid. In order to live full and healthy 
lives, we need and search for information about our work, classes, 
health, social lives, finances, hobbies, relationships, and much more. 
There is a great deal of information available, in many formats, of 
varying quality and usefulness. It is easy to become overwhelmed and 
frustrated by this flood of information or to settle for the first resource 
discovered regardless of quality or suitability. In order to navigate the 
information overload in our everyday lives, it is necessary to understand 
the concept of information, including the ways that we need, seek, 
evaluate, create, communicate, protect and organize it.  
 
There is no one way to examine the information we constantly face. My 
role as your instructor in this class is to guide you to critically examine how you 
use information: both as a receiver and a communicator. This course will cover 
topics that include information creation and publishing, information literacy, 
fake news, seeking and evaluating information, privacy and trust, information 
access and ethics, scam and fraud, and personal information management. As a 
class we will consider how we evaluate and use information for 
problem-solving; consider the choices made by those creating and disseminating 
information to the public; determine ways to best manage our personal and 
professional information needs; and examine how issues of access, ethics, and 
equity impact our use of information.  
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Materials & 
Assignments 

 
Required Materials  

● Access to BlackBoard 
● University Email 
● Access to reliable printer 
● Notebook & Pen  

 

Major Projects & 
Assignment Weights 
The table below provides lists the 
course projects and activities. The 
following percentages will be used 
to determine your final grade. 
 
Assignment Percentage of 

Final Grade 
Class Engagement (includes, but is not limited to, attendance, class discussions, 
homework, in-class writing, class activities, and conferences) 

20% 

Discussion Board: 5 total 15% 
Co-Curriculars: 3 total 10% 
Discussion Lead 10% 
Ethics Analysis Paper: includes draft and final 20% 
Infographic Project: includes presentation 20% 
Final Reflection 5% 

Grading  
Assignments and final grades will be assessed using the following scale: 

A 100-93 Highly surpasses 
assignment/course expectations A- 92-90 

B+ 89-87 
Exceeds assignment/course 

expectations 
B 86-83 
B- 82-80 
C+ 79-77 
C 76-73 Satisfies assignment/course 

expectations 
C- 72-70 Does not meet 

assignment/course expectations D 69-60 
F 59-0 Academic failure 
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Assignment Submission 
All work will be formatted following APA guidelines.  
 
Discussion posts, the final ethics analysis essay, infographic, and final reflection will be submitted on 
Blackboard. Blackboard submissions are due by 11:59pm on the date posted on the calendar. Late 
submissions will be accepted up to one week past the due date with a 10% grade deduction. No late work 
will be accepted beyond that date. Late work will not receive feedback.  
 
You are responsible for ensuring that your 
work is submitted successfully. Double 
check BlackBoard to be sure an assignment 
is viewable for the instructor. BlackBoard 
accepts .doc, .docx, and .pdf files, save 
your work accordingly. Work that is not 
uploaded correctly (e.g., document didn’t 
fully upload, upload failed, document is the 
wrong file format, etc.) is considered late 
or missing. Work will not be accepted via 
email. Backup and save everything.  
 
In class exercises and assignments missed 
due to an unexcused absence cannot be 
made up.  
 
Co-Curricular Activities 
Learning does not solely occur in the classroom. Living in a city like Washington, D.C. provides the 
opportunity to learn from a wide variety of learning experiences. As such, we will have three activities 
outside of class this semester. Students are required to attend all three events (see attendance policy). 
These events may occur both on and off campus. Specific details regarding locations and times of 
co-curricular activities will be covered the first week of class.  
 
Selected Course Readings, Podcasts, and Videos: 

● Watch: Pariser, Beware online filter bubble 
● Watch: Brown, How to choose your news  
● Read: Georgetown “Evaluating Internet Sources” 
● Watch: UWF, Evaluating Information from the Web  
● Read: NPR, Students have 'dismaying' inability to tell fake news from real  
● Read: New York Times, Whales in the Minnesota River?  
● Watch: Lewinsky, The price of shame  
● Read: Mortleman, Virtuous Circles: Skilling up for an Ethical Web 
● Read: Nichols, Big Data is so Large, It’s Raising Privacy and Ethical Issues  
● Read: Huggins, 2018’s Top 5 Social Media Ethics Issues  
● Watch: Shirky, How Social Media Can Make History  
● Watch: Seven Deadly Sins  
● Read:  Waisberg, Tell a meaningful story with data (be sure to watch the embedded 

Aaker video and read the Stikeleather article linked in it) 
● Read: How to properly tell a story with data  
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https://www.ted.com/talks/eli_pariser_beware_online_filter_bubbles
https://www.ted.com/talks/damon_brown_how_to_choose_your_news
https://www.library.georgetown.edu/tutorials/research-guides/evaluating-internet-content
https://video.lib.uwf.edu/video_player/play.php?ok&width=1366&height=638&security=unrestricted&res=std&course=Research_Tutorials&video=Evaluating_Info_From_The_Web
http://www.npr.org/sections/thetwo-way/2016/11/23/503129818/study-finds-students-have-dismaying-inability-to-tell-fake-news-from-real
http://www.nytimes.com/library/tech/99/03/circuits/articles/04trut.html
https://www.ted.com/talks/monica_lewinsky_the_price_of_shame
https://www.computerweekly.com/feature/Virtuous-circles-skilling-up-for-an-ethical-web
https://www.euroscientist.com/big-data-ethical-issues/
https://personcenteredtech.com/2018/12/20/2018-top-5-social-media-ethics-issues/
https://www.ted.com/talks/clay_shirky_how_social_media_can_make_history?referrer=playlist-the_power_of_social_media
http://sins.nfb.ca/#/Grid
https://www.thinkwithgoogle.com/marketing-resources/data-measurement/tell-meaningful-stories-with-data/
https://medium.com/towards-data-science/how-to-properly-tell-a-story-with-data-and-common-pitfalls-to-avoid-317d8817e0c9


● Watch: McCandless, The beauty of data visualization  
● Read: Souppouris, Clickbait, fake news and the power of feeling  
● Listen: Radiolab, Breaking News  
● Read: NPR, We tracked down a fake-news creator in the suburbs  
● Read: BuzzFeed News, This analysis shows how viral fake election news stories 

outperformed real news on facebook  
● Read: Koerner, Online Dating Made this Woman a Pawn in a Global Crime Plot  
● Read:  FTC, FTC Charges Operator of Crowdfunding Scheme, Scams and Older 

Consumers,  Donate with Honor 
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https://www.ted.com/talks/david_mccandless_the_beauty_of_data_visualization
https://www.engadget.com/2016/11/21/clickbait-fake-news-and-the-power-of-feeling/
http://www.radiolab.org/story/breaking-news/
http://www.npr.org/sections/alltechconsidered/2016/11/23/503146770/npr-finds-the-head-of-a-covert-fake-news-operation-in-the-suburbs
https://www.buzzfeed.com/craigsilverman/viral-fake-election-news-outperformed-real-news-on-facebook
https://www.buzzfeed.com/craigsilverman/viral-fake-election-news-outperformed-real-news-on-facebook
https://www.wired.com/2015/10/online-dating-made-woman-pawn-global-crime-plot/
https://www.ftc.gov/news-events/press-releases/2019/05/ftc-charges-operator-crowdfunding-scheme
https://www.consumer.ftc.gov/blog/2019/10/scams-and-older-consumers-looking-data
https://www.consumer.ftc.gov/blog/2019/10/scams-and-older-consumers-looking-data
https://www.consumer.ftc.gov/blog/2018/07/donate-honor-not-sham-charity

